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CSR IN THE PANDEMIC TIMES 2020: A NOBLE GESTURE BY PREMIER
ESTABLISHMENTS IN INDIA

Dr. Iram-Sultana Ansari Assistant Professor, S.B.Patil Institute of Management, Pune
(Affiliated to Savitribai Phule Pune University) :: iramansari@sbpatilmba.com -

Abstract
The coronavirus pandemic had made the world to a standstill. One witnessed all those aspects which one
had never thought of, a complete lockdown of the nation. This had a tremendous effect on the
companies in financial aspect. Economic downturns created -challenges for businesses to remain
committed to their CSR efforts. Declining revenue, fewer jobs, market volatility, and so forth are al]
reasons organizations may be tempted to roll back their CSR efforts and reallocate those resources
elsewhere. An economic decline is the time to innovate the CSR efforts in order to find new ways to
reach the CSR goals and tailor them to address the specific impacts of a given crisis. The present paper
has a study of CSR initiatives undertaken during the Covid 19 pandemic. Implementation CSR in 2020
1s a mixed bag, as COVID-19 activities are taking up the biggest chunk of funding. A number of
cyclones and floods wreaked havoc in large parts of the subcontinent. As a result, funds were also
directed to disaster relief operations in Assam, Kerala, Bihar, Odisha and West Bengal.

Keywords: Corporate Social Responsibility, COVID19, epidemic, & pandemic

Introduction:

The coronavirus epidemic outburst came to light on December 31, 2019 when China informed the
World Health Organization of a cluster of cases of pneumonia of an unknown cause in Wuhan City in
Hubei Province. Subsequently the disease spread to more Provinces in China, and to the rest of the
world. The WHO has now declared it a pandemic. In the past, corporations took a step back during
crises. However, as the role of business in society sustained evolve and safe stakeholder capital.
Businesses are rising to the challenge. It’s encouraging to see how industry is response to the
stakeholder during covid 19 epidemic. -

The Ministry of Corporate Affairs (MCA )-issued its first Notification in light of the novel coronavirus
disease, also referred to as COVID-19, on March 23, 2020. This Notification specified the decision of
the Government of India to treat COVID-19 as a notified disaster and included spending of funds
towards the virus as an eligible CSR activity by automatically deeming such expenditure to be treated
under item (i) and (xii) of Schedule VII of the Companies Act, 2013 relating to promotion of healthcare.
sanitation and-disaster management. At this point in time, the MCA had only clarified the inclusion of
activities eligible for CSR spends and no emphasis was made on mode of divergence of funds towards
such activities.

Corporate Social Responsibility (CSR) activities play a significant role in the nation building. From the
time CSR provisions (as laid down in the Companies Act, 2013 and related rules) have been made
effective, significant amendments have been made to these provisions to streamline its implementation
by companies. For instance, the Companies (Amendment) Act, 2019 issued in July 2019 made it
mandatory for companies to utilise unspent amount earmarked for CSR, failing which it would be
transferred to the funds specified in the Schedule-VII of the 2013 Act. However, this-requirement has
not been notified yet. Subsequently, in March 2020, another set of amendments were proposed to the
CSR provisions through the Companies (Amendment) Bill, 2020.The coronavirus pandemic is likely to
exhaust most of the funds kept aside for corporate social responsibility (CSR) activities by companies
this fiscal year. India Inc. has already allocated over 80% of the annual CSR budget to address the
pandemic, which could impact spending on other areas this year, according to Crisil Foundation.
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Review of Literature:
Corporate social responsibility (CSR) e
Different organizations have framed different definitions about CSR - although there is considerable
comman ground between them. Today corporate leaders face a dynamic and challenging task in
attempting to apply societal ethical standards to responsible business practice (Morimoto et al., 2005).
Nowadays corporate social responsibility is an integral part of the business vocabulary and is regarded
as a crucially important issue in management (Cornelius et al., 2008; Humphreys & Brown, 2008)
Corporate social responsibility is a concept whereby companies fulfil accountability to their stakeholders
by integrating social and environmental concerns in their business operations (Tanimoto, Suzuki, 2005).
Companies will necessarily have to take into account cultural differences when defining their CSR
policies and communicating to stakeholders in different countries (Bird; Smucker, 2007). According to
Ruzevi¢ius and Serafinas (2007), the image and reputation of organization in the social and
environmental fields, affect consumers and customers more and more. The labour market is very
competitive and qualified workers prefer to work for and to-stay at those companies that do care about
their employees.The tendency to invest in companies that practice and report CSR is increasing (Sleeper
et al, 2006). Corporate social responsibility forces repositioning of strategies from profit-driven
organizations to organizations with attention for the companies influence on social and environmental
aspects (Quaak et al., 2007).
Corporate social responsibility (CSR) has become an increasingly important aspect of doing business in
the 21st century for most multinational corporations (MNCs). CSR in its broadest sense can be defined
as “a view of the corporation and its role in society that assumes a responsibility among firms to pursue
goals in addition to profit maximization and a responsibility among a firm’s stakeholders to hold the
firm accountable for its actions” (Chandler and Werther, 2014, p.6). CSR activities have also been
described as “the actions a company initiates to further some social good beyond its own interests, going
beyond compliance and exceeding legal obligations™ (Jones and Jonas. 2011, p-65). These actions ceculd
include charitable endeavours, fair labor practices, mitigating harmful environmental impacts, fair trade,
and sustainability practices such as reclaiming packaging material and minimizing water usage and
waste products (Jones and Jonas, 2011)

OBJECTIVES OF THE STUDY

To study the corporate social responsibility practices i Tindian industries during the Covid-19 pandemic.
Corporate Social Responsibility: Pre Covid-19

Overall CSR spending jumped up 14% to Rs 11,392 crore in the year 2019. A long time since it was
made compulsory, spending on corporate social responsibility and detailing by qualified recorded
organizations have seen improvement, with the quantity of organizations and their total spend the same
printing higher once more in financial 2019. The Companies Act, 2013, commands an organization to
burn through 2% of its normal net benefit of the previous three years on CSR on the off chance that it
had in any of those years a total assets of Rs 500 crore or more, or turnover/income of Rs 1,000 crore or
more, or net benefit of Rs 5 crore.or more. In financial 2019, of the 4,817 organizations recorded on the
Bombay Stock Exchange and the National Stock Exchange, 1,976 met the rules for compulsory CSR
spending under Section 135(5) of the Act. Of these 1,976 organizations, 129 couldn't spend as a result of
different reasons, (for example, delay in recognizing tasks, and setting up of in-house mastery). Another
319 didn't report CSR action in their yearly report. For 102 organizations, yearly reports for monetary
2019 were not accessible either on their sites or on those of the stock trades. A further 150 said they
were not needed to spend on the grounds that they didn't meet the standards, or were misfortune making.
1,276 organizations spent and wrote about CSR, up 2.4% from 1,246 in monetary 2018. The extent of
organizations that met the rules stayed unaltered at 65%. These 1,276 organizations spent a total Rs
11,392 crore on CSR exercises in financial 2019, denoting a development of practically 14% on year.
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The quantity of organizations investigating CSR goes through has expanded each year since financia]
| 2015, connoting improved consistence. 817, or 64.03%, burned through 2% or a greater amount of theijr
| benefits somewhat higher than 62.4% the past financial while 9.33%, or 119 organizations, burned
‘ through 3% or more. Over 49% of the complete spend originated from organizations that spent
somewhere in the range of 2.01% and 2.99% of their benefits on CSR, and a further 8.92% from those
that burned through 3% or more. At the opposite end, 460 organizations didn't meet their spendin
objective in financial 2019. Of these, 238 spent under 1%. Of the 1,276 organizations, 1,065 had figured
, in the rundown of spenders in the past financial also. Upwards of 679, or 63.76%, of these expanded
their CSR spend on-year, while 339 or 31.83% decreased spend, and 47 organizations, or 4.41%, logged
no change. =
CSRspendt

59 mnd below

108-492
I 500-59%
| 1,000-9,393

! C 10000+

| Source: Secondary data
Majority of companies met the mark across sales brackets, more than half of the companies in each sales
bracket spent 2% or more. _

A

| . - R [T e O e wpant

' Mahareaitra 527 5578 8% | 84% 403 4683 35% 85%
o New Dathi 138 1985 a7 | eI% 1566 1808 409% 0%

| | Gujarat 123 700 25% | 75% 120 738 7% B3%
| | Tamit Nadu 12 408 B/% | 8% 116 240 1% 599
|| West Bengal 98 579 200 | 7096 32 488 28% 72%
Hamataks 87 318 42% | 5% 8O 774 5% 8085

i1 Telangana 80 76 3% | 67 83 337 £68% 5436
‘ Rsjeathan 50 2 5% | 58% as 70 £2% 58%
il ;ﬁ’e&h 35 82 35% | BE% 33 44 33% 67%
35 120 37% £8%

{ Reat of India 128 257 56% | 5ess 342 393 57% 59%
Totat 12786 1,382 | 36% | A% 1248 2990 38% B82%

Source: Secondary data

CSR Daring Covid -19 Pandemic

The Ministry of Corporate Affairs (MCA) has made it clear that any contribution made towards PM
CARES Fund shall be treated as a permissible CSR expenditure as opposed to the Chief Minister Relief
; Fund or State Relief Fund. Further, donations made to PM CARES Fund shall also qualify for 80G

| Haryana 32 127 A7 B3%
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Income Tax

Act,

Companies Act, 2103

payment of ex-gratia to temporeny | —

casuzl/ daily wage workers

Amount Donated (Rs|Amount Pledged (Rs

iptio
gEption crore) crore)

government agencies (including staf]

Rs 4,308.3 crore
1es)

Rs 1,250 crore

private companies, industry bodies, social

t isations Rs 5369.6 crore Rs 772.4 crore
luding staff salaries) B
fign donations Rs 22 crore

individuals ) i Rs 53.77 crore
al Rs 9,677.9 crore -|Rs 2,098.2 crore

irce: Compiled from the Press Information Bureau releases and media reports
harashtra state most affected and source of maximum contribution

€ of spend by state (%) Covid-19 hogs spend, leaving little for other causes Of the 84 companies, 48
& spent on the Covid-19 cause at a corporate level and not at the group level.-Of these 48 companies,
}_513\/6- already spent more than 50% of their total CSR spend in-fiscal 2019; of which, 16 companies
€ already spent their entire CSR spend in fiscal 2019 or even exceeded it. Thus, with the notification

the Ministry of Corporate Affairs (MCA) on mandated activities/spending which qualify as CSR
nding under Covid-19; as well as assuming ‘the companies will continue spending around the
datory CSR mark, allocation to other even ongoing projects could come down. 63% 18% 7% 5%
2% 1% 0%0% 0% Maharashtra NCT of Delhi Gujarat West Bengal Kamataka Telangana Tamil
"0 Haryana Himachal Pradesh Odisha
X as an opportunity

Present COVID-19 pandemic is putting the corporate social responsibility to test. Instead of
Orting to easier options of discharging their CSR obligations, like contributing to designated funds,
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alrcadh hoen commtted iRl funds is a good oplinnl for smaller i:umFanif{,-,‘ the
for mobalising FOSOUICES, dm.ahoml; .u‘. Lm'u:h i ¢. commit a part of the:r_CSR lG_l!‘lc rche[ffjmmtr
i mw;::;k:: :ch-: 3:-:;:! t:cltwd by them in implementing Covid-19 resilience projects on
m' mﬂdj. t ot B - -

R hvirid approach are already setting a good example _for others to ﬁ:‘)ilms.; They
Companics following the hy “;Pm the Government in manufacturing vent_:lntors, PPE Kkits am? .face
have proactively lent their S“PP‘: its are building isolation wards and supplying 7‘{95 masks. sanitizers
covers. Defence Pubhic Sector LUinits are have already teamed up with NGOs to provide

[~ " | f] e . Wi \ ry e c n pﬂnles
o

mphcment s of the state governments. : .
: tmes of ;iIT:m:; l::;:;i:u;: the efforts of thuse_ who he!p and will lierlnr:mber 1:;E| _¢?mpﬂnle.s
which sacrifice their short-term gains in order to value their commltmen_t to sq;:a re‘sponns_n i ln. MCA's
sppeal 1o companies to go “over-and-above” their legally rnanda‘-_ted (?bR ceiling of 2% (of average net
profit of 3 immediately preceding financial years) must be seen II"I‘ﬂ'IIS backdrop. The _Gmrernmenl h;ils
made it clear that second phase of the lockdown will coincide with gradual resumption nf_ economic
sctviies.  Therefore. companies must utilise this opportunity to leverage their CSR 'obllgfmc:-ns in
boosting their social responsibility credentials and provide thrust to the successful blending of the first
phase of the lockdown with the second by cushioning this transition through creative deployment of

thewr CSR funds

Juni Khyat
(UGC Care Group
they must first amve B
utt.h the distract adm mistralons

1 Listed Journal)

profess wnalise
o dl‘[ﬂ\"}

their CSR tean

Top Companies Contributing during Covid -19:
1. TATA Group:
As per section 135 of the Companies Act. 2013, amount required to be spent by the Company during the
year ended March 51, 2020 and 2019 is Rs. 600 crore and Rs 542 crore, respectively, computed at 2% of
s averase net profit for the immediately preceding three financial years. on CSR. The Company
'mcurm:'l an amount of Rs. 602 crore and Rs. 434 crore during the years ended March 31, 2020 and 2019,
m:ly, towards CSR expenditure. A sum of Rs. 22.9] Crore was spent on the CSR programmes in
r 2019-20.
The Tata Group donated Rs.1, 500 crore towards coronavirus relief fund. The funds were utilized for
mﬂmg protective aqutpn‘mntq 1o medical personnel, respiratory systems for treating increasing cases.
i"_';':'g hlsht; mlslzpdz'les:mg in the country and setting up treatment facilities for the covid patients.
ﬁu:fm " ided to train the health workers and the general public to empower them against
ON{Z]'C Oﬂu:;{.' laa::ihl and Natural Gas Corporation)
15 the - i Ry :
6140 million in 2018.19. Iy e o 7R spending. According to ETIG Database, ONGC spent Rs
program consecutively. t three fiscals, ONGC spent over Rs 5000 million for social welfare
Ihe 30.100 employees of National ;| Compan
days’ salary amountin wnd Re 16 : i i
As;g«:sm;y d Relief G around Rs 16 crore to the newly-constituted Prime Minister’s Citizen
anc Reliel in Emergency Situations (PM CARES) F S A in
combating this national crisis. ONGC has also allocai r ' O Support the government
Responsibility (CSR) funds to help those affea iy o4 RS 300 crore from its Corporate Social
R o L TUnds: P those affected b}' the PERdEFﬂiEONGC, a_SE_'a_spcia]]}r regp{msrblﬂ
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orate. 1= < e ) PLIUSLIts employees and thej ili
2 { others in and‘ r_lmund IS operational aregs Who are in dire need nF} L}* : ir families but
fﬁ‘sirib“"i“‘! sanmitizers and face-masks 1o the poor people near it ' essentials. ONGC has also
I o | R . . ' “ar s variou: 1on:
ntry. ONGL has also been formulating sanitizers from its in-house re o 2
# S L otak Mahindra Bank: AISHOUICES:
L\mﬂ‘ net profit under section 198 of the p
: 5020 is 6,211.52 crore. The prescribe
\!-ﬂ';_,., 3019-20 is 124.23 crore. CSR Expe

d (.,S;‘{“k for :ihe last three financial years preceding 3 |st
T Expenditure required under sect:
nditire of $5 90 Hiire Cr section 135, of the Act

: = 117G 108 of tha : crore in FY 2019-20 as a per
e L et pmt_ll_.l' E_L‘?b_ ol l!‘a. Lﬁmu_p:lmes Act, 2013 for the Jast three financial years I::C‘z';f;;ﬂ:‘_i g Inf
. 3 2020 at 6,211.52 crore is 1.37%, Further, Kotak’s CSR Expenditure : SR

33% higher than the CSR expenditure of 36 5 ) .20
as 1337 highr _ 01 36.55 crore in FY 2013- ,
e than our CSR expenditure of 26 .40 crore in FY 2017-18. 19, which in turn was 38.45%

“‘ JSW .
pering the financial year .2(?1‘9-2[], ISW Steel
(oporste Social Responsibility expenditure, w
sous year. ISW Group Chairman Sajjan J

hgs spent an amount of Rs. 152 crores towards CSR —
hich was an increase of over

) . 100% as compared to the
indal was taking active inter

: est and was continuously
dy to provide any assistance 1o the government to deal

‘ 1y donated Rs 100 crore to the PM-CARES Fund. The
yees of JSW group committed a minimum of a single day’s salary as a donation to the PM -

CARES Fund and many voluntarily contributed more t0o. Funds were also raised to
g immediate use in all healthcare facilities across country and testing kits as well as Personal
- Potective Equipment (Mask, Gloves etc) o the health care workers. Communities around the JSW
Group Facilities also were provided with staples and other essential dietary requirements, There were

many facilities across JSW group locations which were converted as isolation wards to limit the stress
m community hospitals in the area.

3. Infosys:
Infosys addresses some of India’s most pressing development challenges in the areas .Df Educali?n,
Rural Development. Gender Equality & Women Empowerment, Environment Sustainability, Preserving
National Heritage & Culture, Hunger, Poverty. Malnutrition and H':iﬂll‘.h. Infosvs Foundation has IJE1EI'I
I~ smnding on development projects through its CSR initiatives before it bf:c‘arfue mangt_ory for companies
. & India to spend 2% of their net profits on Corporate Social Responsibility Activities. On March 30.
2019, Infosys Foundation announced 100 crore support for COVID-19 relief efforts. Of :the amnzz_n
smmitied. 50 crores were donated to the PM CARES Fund to supplement the government’s 'p‘cll'll-lﬂ ia
| Telief efforts, Infosys Foundation used its CSR funds to set up a 100 bed famh!}-—' in Benga Ui;um::
“llaboration with Narayana Health City (NHC). This facility aims to serve people from ecg”zf_r;emi;‘
*wélér sections by providing them accommodation, quality treatment by do; e Bora nd
Medication free of cost. The Foundation established a 182-bed quarantine féﬂillt)“ SG:: e h(}spi;a'l o
“ Curzon Medical College & Research Institute, _Bengaiu{;li-gl;f} ??:’?:ﬂl e
% fpﬁi;ule’s premises was converted into a spec:al.lz{:d COVID- includ]:;nﬂ Ifurniturt and Fttings.Two
d installed all the required equipment, set up the infrastructure, -

: . infrastructures such as
Mbulances were also provided for emergency needs. Medical equipment and infra

_ : ) ks, non-contact
R ) Royiaes ; media, N95 masks, other mas 5
i.‘f‘_“lﬂi?ls,- Patient monitoring systems, viral transport d systems and PPE kits have been

5 : Sy anifol :
~ T thermometers, medical gas pipelines and gas m ; in Bengaluru, 7 Air Foree
.o Hiermom s : : 2 ital (R&R) m Bengalurt, S
\. hvided pap. India to hospitals. These include Command Hosp ry hospital in Belgaum, Chinmaya
i .

Institute, Sri Jayadeva
Civil Hgspllai _m
rivileged, daily

Jith coronavirus pandemic. The company d

import ventilators

yPlin Kanpur, 11 Air Force Hospital in Gisziabad, Mihta& Research
Sion Hospital, Bowring and Lady Curzon Medical _Coil;?gﬁ and Government
W€ of Cardiovascular Sciences and Research in Benga un? he poor and underp
':'-qundatidn;.aisﬁ recognized the need to take care of the p
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h many partner organizations.
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wagers whose livelihoods were impacted. |
suq::h sections, and healthcare Workers, throug

6. Mahindra & Mahindra Ltd. ch Mahindra and its subsidiaries

: . including Te
; Bl rate Mahindra Group, including L d '
' ational conglomerate : e 1 ; - '
bho mullll‘l! o aver Rs 240 crores on corporate social nhl’”",!"h'my (CSR), in the domains of
reported spending < S - 2019, Mahindra & Mahindra spent INR 93 50

education health environment for the ﬁlmnuinl year &

canion, :‘h .1-"1.' 1 e . . - { By Do 0N n g en[ ]NI{ E 3

~rores on CSR imitiatives dunng the financial vear 2018-19. [he company Sp 36 crore o
LS = - - 0

Project Nanhi Kali which pro wles educational support _m I.!Ildtil’};ll"i‘-’i.|l.":s_.._’.l:d glr]s in India through an
sfterschool support programme. Through Mahindra ?Ianlj..-nh _D-J‘:! mllh.un lrcLSO»FeEe planted "'thCh
contributed 10 IMproving green cover and protecting hlo-dt:\.'ersuy in tlluz country. Of these, 0.8‘3 m.|llmn
wrees were planted in the Araku valley, w hich besides greening the environment also provided |"'E!!h00d
support 10 tribal farmers growing coffee in this region. Mahindra Group C'halrman Anand Mahindra
offered 10 convert Mahindra Resorts into care facilities for Covid-19 patients. They also were the first 1o
mmediately begin work to explore how its factories could make ventilators. A network of holiday
resorts. has also offered to convert some of them into temporary quarantine facilities. Mahindra Group
Chairman also declared to donate 100 per cent of his salary to the fund. The company has set up a
special fund through the Mahindra Foundation to assist small businesses and professionals who have
been affected financially

7. ITCLTD
A report by Goodera last vear ranked ITC Limited as the 7th largest spender on Corporate Social

Responsibility in India. The company’s CSR spend was a steep INR 307 crores last year, with long-
running. multi-vear projects in six of the 11 activities of Schedule VII, including the often-neglected
cultre and national heritaze. A COVID Contingency Fund of Rs. 215 crore was set up to address the
needs of the distressed. Together with local authorities, a combination of cooked meals, food and
hveiene products were also distributed across 25 States and Union Territories. We also extended
financial support 1o our supply chain partners for obtaining a COVID-19 Insurance Cover for their
associates, covering hospitalisation and diagnostic expenses. Responding to the needs arising out of the
unprecedented lockdown. ITC has spearheaded a CSR initiative to enable the creation of an eco-system
that would lead to significant livelihood generation for farmers and daily wage eamers under the ambit
of the Government’s MGNREG Scheme.

8. Vedanta Lud.
In FY2019, Vedania Limited on consolidated basis spent Rs. 309 crores on social investments and CSR
lCt?rpuﬂm Social Responsibility) activities. This is 26% more than the previous vear’s Rs. 244 crores.
This money ?s spent across 1,169 villages, benefiting nearly 3.1 million people. The Company as a good
corporate citizen has spent Rs. 51.72 crores in FY 2019 (45 Cr in FY 2018) on its CSR activities.
In 20202 Vedanta Limited launched Phase 2 of its “Meal for AII” program to provide meals to daily
wage camers across the country during the Covid-19 pandemic. The program successfully pmvided
more than 11.08 lakh meals to daily wage earners in the first phase. The project also distributed 49,626
dry_ ration packets to local communities and engaged more than 15,000 women in mask-making
:t:;:!;n ?nealfm not nianlydpror;i_ded aid 10 the suffering people, but also extended a helping hanf:l
Missbak, Jaiouc ad Puie T the s phase. More than 12.70 lakh stray animals were fed in Delht
| , 18l ¢ first phase. Vedanta, which has been at the forefront of the battle 10
combat Covid 19, has so far committed INR 201 crore to extensive community initiatives, including
Meals for all, Preventive healthcare ﬁ?r communities, and Employee welfare programmes, reaching ou!
to over 15 lakh people across 9 states in preventing the spread of the virus

9. Wipro Ltd.
In the financial year 2019-20, the company exceeded its prescribed CSR budget of Rs 166.9 crore:
Wipro has spent a significant 60 per cent part of its Corporate Social Responsibility (CSR) budget 1"

Pagé 173 Copyright @ 2020 Authors




i Khyat -
Juni Kb I Listed J | ISSN: 2278-4632
\~C Care Group 4 Journal) Vol-10 Issue- Nove
[lg-"ﬂ on skill development programmes linked to [T indust it P vembera (20

i e ry. Out of the total CSR spent of Rs 1813
L the spend on IT related skill development programme stood out at Rs 116.7 Crore. Witto has

ged Rs. 100 crore, Wipro l"“'»‘FF_FiSL‘R has committed Rs. 25 crore towards tackling the crisis arisin
o of the €oN |fl~l'~¥ outbreak, Apart from providing regular health services, the emphasis is also to buiig
capacity of the communities m terms of higher awareness and developing a higher degree of self-
ance to handle H‘-mr OWN primary health care needs. In terms of disaster management, Wi m- has
rebuild the lives of people affected by Karnataka Floods. Bihar Floods, Odisha Floods . ‘
10. Hindustan Unilever Ltd, ' :
Windustan }'ﬂ"i“ <r 1-["““‘?’ (HUL) has spent INR 126, 45 Cr crore during FY 2018-19 towards various
schemes of L,‘.\R and ‘buslulf\ﬂble Development programmes. HUL has spent more than 500 crores on its
(SR activities the last 5 vears and has always spent more than the amount mandated by the CSR
e HUL had recently committed Rs 100 crore in donations to help India fight the coronavirus crisis.
HUL committed Rs 100 crore in donations to help India fight the coronavirus-crisis. The company also
donated face masks worth INR 13 Crore and 29 ventilators to the Maharashtra government, Indian
Cowncil of Medical Research (ICMR), Metropolis Labs and Apollo Hospitals. In partnership with
Umited Nations _De} clopment Programme (UNDP), the CSR team distributed sanitation and hygiene
products 1o sanitation workers across 15 cities. In addition to the campaign, it is rolling out many

miBiatives 10 ensure citizens across the country have access to essential products such as soaps, sanitisers
and other products.

11. Godrej Consumer Products Ltd.

Godrej Consumer spends Rs 19 Crin FY 2019-20 — Godrej Consumer Product Ltd (GCPL) has spent Rs

19.49 crore on the corporate social responsibility (CSR) initiatives in FY 2019-20. it’s about 23% less

than the mandated amount of Rs 25 .34 crore. The company spent Rs 21.87 crore in FY 2018-19. GCPL

CSR is partnering with the Government of India to eliminate malaria by 2030. The company’s flagship

project EMBED (Elimination of Mosquito Borne Endemic Diseases) works with the government and

NGOs for mntensive behaviour change in Madhya Pradesh, Uttar Pradesh and Chhattisgarh. The

company announced 50 crore rupees contribution for community support and relief initiatives in India. It

also supported by purchasing and supplying medical equipment and protective supplies for BMC

(Brihanmumbai Municipal Corporation),donated 115 hospital beds to Maharashtra government hospitals

and helped set up a 75-bed quarantine center at the Seven Hills hospital, Andheri.

12. Bharat Petroleum Corporation Ltd.

BPCL actual spent on CSR in the year 2018-19 was 177.52 crores as compared to 2017-18 was 166.02
crores. The Bharat Petroleum corporate social responsibility division enrolled 90 lakh new LPG
consumers in the last financial year. This brings the sum total of LPG connections under the PMUY
scheme to a whopping 2 crores. BPCL employees stood strong in the fight against the virus. They made
a collective contribution of INR 4.27 Crores from their salaries. As part of its corporate social
responsibility for COVID-19 relief, the PSU organised Swachhta_Pakhwada_2020 from July 1 to 15,
2020. This special initiative was in support of the Indian government’s Swachh Bharat Abhivan. BPCL
and its subsidiaries commit Rs 175 crore towards PM CARES fund to help the government to combat
coronavirus, as our humble contribution for the wellbeing of the country and ultimately wellbeing of the
society at large.
Conclusion:

Covid -19 pandemic created an uncertain scenario all over the world. The companies made huge
contributions for the coyid-19 treatment and facilities to fight the pandemic. Companies have utilized
the CSR funds for the showing their support to the Government for manufacturing ventilators, PPE Kits
and facemasks. Also companies poured huge amounts to the PM care fund, to help government in the
fight towards the pandemic. There is huge question which remains unanswered that what will be the
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