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RRAbstract: e Covi

e impact of the Covid-19 aftermath on internation
E whole world has come to a standstill and is now recuperati

~ on their fect: pue to the implementation of the q:JaraE:f'mtmg e the‘ s me o eedback

,‘ n-icmd 3 s crcatcr:l A R bme. measures international travel has been
~ jpinking globally and acting locally is international bus'me;1 SII:ES_ses e
i gnder On¢ shared.markctplace has brought about the culmsi;matti:)S ab{? gt Y
lIS‘tﬁng all cOUP MSS together has finai.ly been accomplished b l-lin(i dtﬁjerem e e
§ Gecade. Organizations can source their raw materials from ofle B
- ountry- and then markcl_the final product in a homogeneous fon?l:lmm EI‘Oduce i
E ;eseafCh“r seeks to explam_ l-he pro})lems facing a company manage e N th'e i _Here._ l'n_e
~ challenges arc somewhat different from the ones facing a domesticwbr : ;{ltemahonal i Upim
~ L aistics. storage, lack _of proper management of the supply chain e\(c):ismsa;nnf:eri - cq?cems G
related to Covid-19 have also been highlighted penain;né to l?\teizft?(’)rt;? I;Els}a;\rf:s& :"t'r?.e

mmends a fi -
1ends a few precautionary steps that can be taken by businesses when thinkine

al busines
s has been very horrifying and negative.

~ [ssues
- jpvestigator also reco

~ gbout foreign business.

ords: International business, Post Covid-19, pandemic, management, challenges, manager. issues.
[ntroduction:

Royers e sigmﬁcanl and increasing portion of the overall company of the world. As most sell output 10

and secure raw nlgt?i'ials and supplies from foreign countries, all businesses are impacted by global

~ events and competition, whether large or small. Many businesses are now competing with goods and
 services from outside of India. To the U.N. India 's economy, affected by the COVID-19 pandemic

~ disruptions, is expected to contract by 5.9 percent in 2020, he said in a survey, warning that while

~ prowth will bounce next year, the contraction is likely to turn into a permanent loss of revenue. The
outbreak of COVID-19 brought social and economic life to a standstill. The report aims 0 evaluate the

~ effects of this study on the sectors concerned, such as aviation, tourism, retail, capital markets, small and

* medium-sized enterprises and oil. Global and domestic mobility is minimal, and travel and tourism

- revenues accounting for 9.2% of GDP will have a major impact on GDP growth rates. Aviation sales

~ will decrease by USD 1.56 billion. Oil has fallen to 18-yea-yea The United Nations Trade and Growth
~ Report for 2020 On Tuesday, the United Nations Conference on Trade and Development (UNCTAD)
- announced that the global economy is facing a deep recession in the midst of an unchecked pandemic.
It said by the IMF that the global economy is going to be disfigured for a very longtime now. COVID-
~ 19's outbreak brought social and economic life to a standstill. The aim of this study is to assess the effect
on the sectors affected, such as aviation, tourism, retail, capital markets, small and medium-sized
~_enterprises, and oil. F oreign and internal mobility is limited and the revenues produced by travel and
 tourism, which account for 9.2% of GDP, would have a significant effect on the growth rate of GDP.

"~ Revenues from aviation will decline by USD 1.56 billion. Oil has sunk to an 18-year low of $22 per bar.
the policy-setting panel of the 189-nation International

~ Avirtual meeting on Thursday was concluded by ’ :
~ Monetary Fund with a joint statement that warned of lasting harm from the worst global downtum since
ic support is provided to countries. According to the

~ the 1930s Great Depression unless more econom
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| economy W vulnerabilities, and higher poverty ang
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IMF, "The crisis threatens t0 leave the & i ol
in productivity, heavier debt burdens,
inequality.” . »
International business deals with eng‘;gfn,__,
i : is ar
nterprise or company ‘ 3¢
"Furthermore, W€ will be able 10 recognise t
; , I { business." As a nor!
all over the world, will be a more basic type © 2 ..;inLSS i
i e antire world in international DuSINEss: X
change is towards the entire world in nternativr v

capacity to permit joint projects, the av‘ulabm;{}. c:lf;;?‘ocul:]tlm.cq O ehans b iy
i is, 1 -eati v kinds S,
world of business 1s, 1N effect, creating nev

S . habitats .ommon knowledge and shared
infini lappi ‘petus ~distributable habitats of ¢ _
infinitely overlapping and pelpcumlly redis . A e Ry
meaning);.” To flzmcl out, a variety of studies have been done: In Iorcll)%l‘l l:)t]r;lve b,cel:) ]Sc:uldy the
challenges. The diverse approaches in International Business to these pro ems 1 addressed.

Foreign Market Ramifications of Management.

untries. A corporation (also
r exchange of products,
hat foreign business, which is carried oyt
nal place for commerce, the locus
ectations, cultural disparities, the
Holden (2000) “T'he modern

among multiple cO

' business
. in the consume

1 entity engaged

known as an €
services, or both.

Objectives: i ; ) .
I JTo present ai ges faced n an international business
environment.

2. To recommend a few

. understanding of the management challen

moves for businesses to foray into foreign markets.

Literature Review:
Aijaz, Humayun et al (2009):
important role in the daily lives of peop

significant efforts to promote e-commerce, the
thesis is a study of the environmental factors that function as barriers to Pakistan's e

It illus‘tmtes the nature qnd Ieyel of hindrance caused by these environmental variables and relates to
them. The study of these interviews showed that P_akistan was not present with all the variables perceived
to he e-commerce obstacles for developing nations. The relationship between various barriers to e-
commerce was analysed, and additional barriers were also established. Low literacy rate, conventional
economic sector, government failure to enforce e-commerce initiatives and regulations effectively, lack
Eflele(cl:tnc:ry supply and low demand for online businesses and customer buying ’
“laudio Vignali (2001): Focusing on t 5 Keti 1 isati
o Orale:,as i f)‘ ing o1 }]e McDonaIds'ma-l Keting mix. It shows how the organisation
; drpTI S lp S 0I internationalisation and globalisation according to different markets for fast
ood. The author explains both the distinction and the mi isati
i he mixture of globalisati d th f
internalisation. In the backeround of McD i . of ane rle o
g onalds, he has discussed the diff: ' 4
author also emphasised the company's prici : e differentimatetnot -
S pr -
The case shows the influence calr'2 M)::DgnI:II;E Eﬁht;); arIOLI;Hd th'e el \J-Vhere theirbrnehes el e
tactical models, and how they embrace local comn it e o the reatlt o
for the business. The aulhordposes a question, i.e 1:]‘(‘)';55_- H'e 2 Siscusses polgil L e
n "n - . : e S T ] i 1
that "glocal." i.e. incorporating the elements of lobalisati isation or internationalisation, and concludes
Busingss g 10n or internationalisation, can be said to be the
Donald F. Kuratko (2005
. S): In the last two decad
: €S, entr 1
pcclntent_economlc force the world has ever encountered 'eApre-ﬂe};mh'P ha}s emerged as perhaps the most
g ;Fatlon has come with the growth. The recent develoy simiar rise in the area of entrepreneurship
edicated to entrepreneurship and the formati pment and growth in curricula and programmes
Collenes S o I : rmation of new projects h progra
e : ggaversntles offering entrepreneurship-related ¢ i has been remarkable: TSNS
1an ' i i 2 OI.II'SBS C = .
e n 2005.The question of total academi ot from a few in the 19705 to
lis massive expansion. While it lc credibility
> 1t can be argued that,

In the developing world. e-commerce has flourished and plays an
le and national economies. While their governments have made
developed nations are far behind in this regard. This
-commerce growth,

i hfor entrepreneurship persists in the
In the current state of entrepreneurship
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education, some credibility has been gained, there are im euellNo 1 NﬂVL:mhchOZ!}

~rticle is on trends and chall ’ . !mportant challenges ahead. The focus of this
article LA e 1‘3"(%3501"01‘ the 21st century in entrepreneurship education

pavid A Griffithl et a 8): Two re i : : ;

contributions have guided the research agenda ?Eair:tlln?;?s::;n;us"i]noet;:‘?tez tl\‘h:!sh st?dy: (I)' Sy
are likely to set the stage for future work? The research reviewed-( e e T

e } i : _ scholarly work in international

business In SIX ‘Ieadmg international business journals over the period 1996-2006 (Journal of
In‘tenmtmn:_al Busmes§ Studies, Man_agement International Review, Journal of World Busi. Journal of
“"‘_"Id Bus)) to Sxamine t!lese questions. Next, to delineate a potential research agenda in international
business, a Delphi analy_sm of the most prominent writers in these Journals during the same time span
was cond_uc!ed‘ Adfiressmg these two research questions gives a more detailed view of the advances
achieved n intemational market research to date and offers an insight into the future.

G_regory G.‘ Dess et a! §1995): At the international, corporate, and business levels of strategy analysis,
this paper discusses critical research issues. In addition , research problems are discussed that include
convergence across various strategic levels as well as the inclusion of both the strategy's material and
process dimensions.

Ibeh et al (2009): The authors note that international business is associated with big challenges.
representing its dynamic and diverse contexts of execution. Cultural and structural complexities remain
as strong as they have always been, but newer problems such as climate change, international terrorism,
and international fraud have joined them. From the viewpoints of the numerous players and actors in the
international business arena, including foreign investing multinational corporations, international small
and medium-sized enterprises and their multifaceted liabilities, emerging market / developing country
businesses. and Middle East female managers, this timely book explores these challenges. In this
volume. all submissions illustrate one or more facets of the current challenges facing international
business and. more importantly, contain insightful insights into effective management responses to these
complexities. X ; J . _
John Parnell (2006): To formulate and execute effective bu51_ness strategies across natlonal‘ bgundanes,
there is no clear formula. Some argue, however, that full consistency across global marketlz; :5. lIT;c[IJolﬂfm[:
citing examples such as Coca-Cola, whose focus on quality, brand Iaw_areness;;] :cmd ;1 Islmau 1\&): t:;n::
has been effective in a variety of global markets. A common so UUONRIORTLISRC IS SN SRISTRO B
olobal. act local.” While both viewpoints have wisdom, this paper suggests that the two are not
}:nh ereiutly mutuafb! exC[USl:VS, and that businesses should follow a viewpoint that simultancously adopts
and balan?es both perSpeCt;;e?.S stainable development ( SD) has emerged as one of the highest pl:DﬁlL‘
Jenny Fairbrass et ?I (2009): l.l : ind the globe since the latter half of the 20th century. Crucially,
issues on public policy acehdesae ti-national enterprises) have been described as being

- . ul
- ; ree multinational or m ) i FLIGC,BA _
O (espﬁma”?;i:::u%d to stop or substantially reduce potentially negative economic , social and
icularly well posi
pamculdrly

: i ts on the population of the wor]d and make a substt‘uuia‘al an;rihut}on tfn lh:_
environmental 1mpac® As a consequence, companies are at the centre of a fiercely debated social
achievement of S'D goaclis- orbo‘mtc citizenship (CC) conflict. As part of this discuss_ion,l pubh'c. policies
rf’¢~""P0”Sib”iw (GOB) anhe‘f-s)phavc given a range of 'challenges' to business or%amsatm_us. l'he lll)‘)‘)
making bodies (and 011 Jaration in which corporations were asked to agree (0 a ‘economic compact as
United Nations (L) e he policy of Global Corporate Citizenship (GCC) is noteworthy among

part of thels commltmef:n:;’ atnd the European Union have also u‘wcle similar calls in the name of C Sl_{.
them. National goverflmmd approach and building on a range qi nmd@s that have recently appe_arcd in
Using an in-depth caseé Ti[er;’ture this paper presents new cmpir:ca'l L‘VI(!t.‘IlCG on the ways in \'\:l‘uch ;Jne
CSR and CC scholal'!y | services ,compa"}’ (MNE) based in the UI.HICd lemgc_lom hf.l‘S tried to respond to
mU“i'"a[ional fﬁnzg?éapolicy making bodies in their attem pts to bring policy into effect.

the demands ol Pt
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understanding of international i”l; It,I g (heorics will nee tional business expansion and manageme,.,
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o
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i -5 |
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g and J.-_qn:l,tlm Fe indicates that international ldb(’“l’and
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1| oblig lleyiate SOME of the mouzjcxl.;unc ““'Shﬂrsng
may , i "cvcr‘d1 decades for communitio:

A 1t1oe
challenges for s ties,

order 1o determine (he elements
on. he examines seve
(s remain

The author then provides Ilttl'lll:lllvt“ )
building on new insights nto um'pm:.m
¢y ir'l_\nmctlt;ll norms and c{‘jl'l}nl‘.‘llt:: uh'; ;
issues, but concludes that off-shoring 15 11
businesses, and stakeholders. el
:\';’ich:nol E. Porter (2000): [iconomic ;:{.np.'l :
y recognized that changes 10 1€

sters, or geogral

important.

implication
ons' globs
[es of ethics

kcly 10 PUSU

phenomen
steategy and which aspee

i al competition i -
oy during an ora of globe’ CCREC I e e
raphy logy and competition have diminished many of the
hm? ogy Jncentrations of interconnected companies, 4,
Hhic ¢ c i 3
Jocation. Yet ¢lu : " .nd even metropolitan €conomy, especial
a striking feature ‘I’fl“.:i';“"”y every national, regional, mdl.'c'..d.mi-cvcals important insights about th{:
Sk ::'V'mccd nations, The prevalence kit etitive advantage. Even as old reason
Hierickoioies of Jition and the role of location in compe! e T S
microeconomics ol CUIH[)LIIIIUI 4l . e wilh giohahza“on_ new influ i e
1 importé . : Lo
i En: yortance in an increasingly complex, knowledge-based, ang
pe resent a new way of thinking about nationa),
r companies, government, and other

paradox. It widel
traditional roles o

for clustering have diminishec

competition have taken on growing
The author conclude :
they necessitate ne

i at Clusters rc
dynamic economy. that Clu e [:'(;lcs -
state. and local economics. and

institutions in enhancing competitivencss.
y manager and an foreign manager are on the same yet
I, the International Business Manager faces problems,
a smaller limit. The following are a few

Summary .
The challenges faced by a domestic compan

much more distinct lines. On an international leve

while a domestic manager's problems are limited only to

questions that an International Business Manager comes across:-
]. The position of global business in the global economy.

Global companies face a legal , cultural, and financial climate.

Links between the host / home country and multinationals.
Marketing, financing, manufacturing, and management policy, strategy, and management

£ Lo

challenges.
5. Personnel confronting multinational companies.

When do things t_qnd to really go wrong in International Business?
I. Company practitioners lack cultural and national identity education
. H > = o 1 { 1 ’
;afll‘tlj]es, h_:..stoncal baclfground , religious beliefs, local customs, and in-grained rituals
; . ! g;;:ﬁ ::)Oe]-::::lr']ilm:}a'l ClOdei IOL Conduct that all countries exist or are recoanised by
. 210 estabhish ethical collaboration, there is a shor 5 :
widerf : shortage of globe i initiati

;1 Itis difficult to convert values from one comm unity to lhegotherg i

’rom a Broader Perspective, here are some key Ethical Issues | .l nati i
Professionals may confront; A S e
Employment Practices:

I. Facing child labour or iti :

rror conditions of hazard
ARG eNlCianoll ous

2:. Facing discrimination based on class or based St
Environmental Regulations: i

L. You learn that they "dym

. 1ey “dump" hazard

2 ous waste al |
company's dev maeralii ' |

pany's development process, Mo the local waterways while evaluating 2
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3 0

mment begins a new public works proie
I vorks project (such as a dam) and it has s
45 50me environments
al and

nacls

I ;:F"Iif.'ﬂ.: ]
-4 with a client who asks for money or costly gifts
~ification of the societal standard for gift giving

qis<101

u

corona Virus pandemic ha§ begun a shift about how, when they deal with day-to-d it
corporations can strategically manage their business model in the future Ths‘;—t?r-is?Syha(:t:;.mr:_v;i
L as force

srporations 10 adjust to how they operate, handle their workers, comply with regulatory regulat;
 respond 1o the needs of consumers and employees. We expect the world to look rgiffetgzn?“fgh
diter

ID-19. and although the short-term outlook may be dim, history indicates that markets and cultu
re

+ill not only recur.

Suggestions & Conclusion
While thinking of pursuin

wing points:- : -
1: versity, problems, and constant change as part of the daily working

follo

!\J

Wh s W

8. To produce €

How countries

. the above literature review we can understand that the challenges faced in International Business
The need for the business case to be clear. -
Qualities of Leadership.

The obligation to be a role model.

h L) ) —

The need to be willing to do things which are challenging.
The need to be honest about the principles that the management team will commit to
upholding.

6. The need for values to be used in decision-making as guidance.

7. 3. The need for responsibility to be taken. -

% The need to handle society, and know when to let go, at the right level.

g International Business, 2 Manager should take into consideration the

The ability to embrace ad
environment is a key to working across borders and cultures. &
Avoiding costly mistakes by not adequately researching international markets before commiting

resources there.

Keep maintaining excellent perfonpance standards, ' .

Create an environment for innova'tlon thal‘could' be carried for a longtlme.. ;

Identifying huge markets intemattc_mally for their products and services. 1 he_ markets are huge n
L populatiOH, the purchasing power of consumers and businesses in many COURIES IS
i:sz:;fgl:(;ﬁ::geesl;o?nghbusiness is offering products and services for which customers have a

. ing need. :
c,om'pellmgeﬂthat eeds exactly match the wants of consumers.

Takwg ool ffective advertising requires more than accurate ranslation of the message from

quires a deep understanding of the culture, customs, morals f;“d

o buy

{o another. It 1¢ . _ _
views that predominate in that country. What motivates consumers 1

om country to country.

one language
even religious
products varies
m the economic crisis?

can reco cture that is sustainable.

: o in infrastri

1. Investing i
Copyright @ 2020 Authors
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2. Using recovery and resil IL‘”C“_“h_l.rlm-.mhIc.
3. Build the resilience of the most ]\.r.hil"l- _ _
4. Encourage long-term behavio! .1“ . | resolving wider issues mn growth.
) 11€S. 3 1 ANC - = . = ’
5. Regulate allowah!c [_Lch”]“kﬁ of public funding 4 oy directly to individuals so that afte, thig
6. Calibrating the winding dow ector and bring MO" I Jess creation. b
= 5 ‘l']in lh{:‘ p]"l\"ﬂle sec A - .“_“'[I 10 bll““ e 'O\I"ide famlhes com .
7. Efforts to sust: see a faster re ed support 1o P! 3 Panies

. 4 e will J e
pandemic has ended, we activity with tal gel
« -

o ecONOMIC S5 ) :
8. Focus on sustaming €CONOT “ 0y idity. qain cautious.
and government basic services with liq Eoymakers should ren ————
To co \ssible financial shocks, pot! ) | businesses need to ne o SMmic
9. To counter possib basis, multinationat =res - foreign structuring and organisationg|
Hoshive on 2 Counu-y-by-coul’!tr_\fr ese‘eq a' new standard flOI 1‘ollofving' Strategic preparation of the
= o I N or [ X . e . . i
e ‘TS C-suite officers. mclud_lﬂlg “Ontracts best practises on employee
techniques for business owners and - _ “xible : : L er /
d kforce planning ﬂnd preparation for business continuity, rigy
Is a

workforce, including remote WO[{ 2 s
ivi icies; ctio
roductivity and HR policies; Kea
: the barriers imposed by Governments and the firmg
- ]should concentrate on sharing the profits frop,

containment.
lved and the Governments in the host country.

An interational business theory mllSl_EXPiai)” oc
responses to those barriers. International lff_b i 3
S EO I e tl;]e ]u‘m ofits they have received and are assured that there i
5 Wi ey : ill remove all the h

the governments will be content with t = they will re e hurdles

i i ; the environment of the country; } 3 =
no harm to their natural resources or oe more of the international trade among twe
hese lines. This paper is a humble attempt to

L2 : coura
such as governmental policies and regulations e ecf}] ont

2 & ; . e © resear i
countries. There is a lot of scope for further res d the measures that can be taken to Improve

- ati 1 -an
understand the challenges faced in International Busmess

working conditions.
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