® Dr. Kajal Maheshwari : ICT and E resources usage
1. MS Office,
2. Website,

3. Video,
4. G-suite: Google Form, Google sheets
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Example: Websites referred

® https://retail.economictimes.indiatimes.com/2.
wps.prenhall.com/wps/media/objects/1578/1616735/pp
ts.

° https: / / WWW. businesstoday. in/ current/ corporate/zomato-
appoints—executive—mohit— gupta—ceo—food—

delivery/ story /279878 .html4.

o https: / /www.businessstandard.com/article/ companies/ ho
W—ﬂipkart—is—tweaking—its—user—interface—to—win—diverse—

customers-118030100523_1.html
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( Example: Videos referred
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Google Forms: To conduct students practice sessions for MCQ’s :106
BOM
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C | @ Secure | hitpsy//docs.google.com/forms/d/LuWknlzkGeINJSBQn24F2FnRIZogEyMM3aX-vwusHsFE/edit 1'.‘r| :
BOMMCQ CHAPTER12015 & @ s [ (9
QUESTIONS RESPONSES
1. is the process of identifying, anticipating and satisfying o
consumer requirements profitably.
Tr
| Marketing
)
! Selling
o
! Distribution ||
=
| Advertising
2 means dividing the total market for a product into different parts &
segments.
a Marketing
b MIS
c CRM
dMarket Segmentation 0'
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Example: Google Sheets
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<« c 8 Secure | https://docs.google.com/spreadsheets/d/10TQjnTcRd3Zul_ieNH-ChL2zQ0jxK_IfIQpY8Fuho/editéqid=482235927

MCQ MM 201 CHAPTER 3.4 AND 5 (Responses) |

File Edit View Inset Format Data Tools Form  Add-ons  Help m o

+

32712017 14:44:05 narshimamohan@sbpatilr
2712017 14:44:24 shubhampaiyawal@sbpal
312712017 14:48:29 ninadshinde@sbpatimba
312772017 14:48:58 avinashshejwal@sbpatiln
2712017 14:49:30 ashwinikhadkikar@sbpati
2712017 14:49:38 amitajagtap@sbpatimba.
32712017 14:50:03 nileshkhandagale@sbpat
312712017 14:50:22 monikasharma@sbpatiim
312772017 14:50:39 ganeshgarud@sbpatilmb:
32712017 14:50:41 athulyanain@sbpatiimba.c
32712017 14:50:44 pratibhasalunke@sbpatilr
32712017 14:53:13 omkarsutar@sbpatilmba.(

| | Form Responses 1 - :

18 /65 MOHAN REDDY
32185 shubham

36 /65 Ninad Shinde
21165 Avinashshejwal
22 (65 Ashwini Khadkikar
21165 AMITA

27 165 nilesh khandagale
28 /85 menika sharma
24 (85 ganesh garud

29 /65 athulya nair

24 (B85 pratibha

21 /85 sutar omkar
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